Peoplemetric is a technique of

Mark only one oval.

| Radio Metric
_ ) OOH Metric
_ ) Print Metric

) Television Metric

Top of the mind recall, this degree is used for
Mark only one oval.

) Share of Voice
() Share of recall
) Share of mind

T I Share of degree




In India Radio broadeasting was started in 1927 with two privately owned
transmitters at Bombay and :

Mark only one oval,
' Chennal
 Delnl
I Calcutta
‘Bangslors
In the Indian Broadcasting service was renamed as All India
Radio (AIR).
Mark only one aval,
- 11927
L 71934
L1928

~ 11938

method of establishing an overall promotional budget relies on
previous budget in the allocation of funds,

Mark only one aval

Incremental method
__ Percentage of sales method
) Allyou-can-afford method

Competitive parity methad
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Leader brand can spend when compared 1o a new brand.

Mark only one aval,

~ Same
" Relatively high

Maderate
Relatively less

is defined as the number of times reader isexposed to a

message.
Mark only one oval.
 Schedule
Frequency
 Time
. Weight
A is responsible for the placement and negotiations of price

for all agvertisements on radio, television, print and digital.
Mark only one oval,

| Media buyer
=5 Company owner

Madia relations

' Manager




The problem concerns with allocating advertising
expenditure and frequency within a short pariod to obtain the maximum

respanse or impact.

Mark only one oval

| Macro scheduling

| Lower scheduling

' Aggragate scheduling
| Micra scheduling

A media budget is the amount a company set aside for its
activities.

Mark only one oval

. | Production
i PMMIi

| Planming
| Competitive

measures how the audience actually consumes the
media communication.

Mark only one oval
| Media populatity
| Media measurement
| Media reach
" | Media range
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Circulation. sole or solus reader, total or claimed readers, Average Issue
Readership, are related with

Mark only one oval

"~ DOK Metric
| Radio Metric

| Print Metric
1 Digital Metrie

PPA stands for deals.

Mark only one oval

! Pay Pez Action
| Pay Per Appenl
| Pay Per Appearance
| Pay Per Affiliate

is a unit of audience measurement, carnmonly used in the
audioa visual media, based on reach or coverage of an ad.

Mark only one oval



Active listeners are to the radio station.

Mark only one oval

List out the sources of Media Research.

Check all that apply

| Population Census

| Television Rating Points (TRP)
| SOV-S0M Method

' Radio Consumption Pattern

| Businessman readership survey
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Cost per thousand (CPM) is one yard-stick to compare the of
different media.
Mark only one oval.
~ Costs
~ Profit
 Popularity
— frag
A is usually a single, unfolded, printed sheet that is used to draw
attention to an event, service, product or idea.
Mark only one oval.
Journal
Newsletters
Brochure
Flyar

is a mathod where advertising runs for some period and then
there is a gap and again and it runs for some period.

Mark only one oval.

' Puising
. Frequency
| Flighting
| Continuity
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Any paid form of nan-personal presentation and promotion of ideas. goods
or services by an identified sponsor is called

Mark anly one aval.

Advertiuing
Publeity

Sales promation
Direet marketing

Is the tool that teil us which channel and the programme is
viewed most or it indicates the popularity of a TV channel or a programme.

Mark only one oval,

GRP
TRP

invoives selecting appropriate media for carrying the
advertiser's message to target markets deciding what to buy, how much to
spend and when to run the advertisement

Mark only one oval.

Media Sehaduling
 Media hudgeting
' Media process
. Medis planning

oge comAnmmad ) CimY T viysienF adwOriitecy TetCealts Caalistt

v |
F |




B2 TYEWS SEM Vitiada Flanrng and Managesmart® Sepl 2020

is a form of interactive media.

Mark only one aval

Virtunl Reality

in fisght ads

In store Promation
Indursct advertisementa

internet gives one reach. 2

Mark anly one aval

~_ lLocal
Global
National

' Domestic

comprises of the educated and rich from the upperclassof

tha soclety,
Mark only one aval

Flité audience

Mass audjence

Imteractive audience
. Specialized audience




The audiences of mass communication are

Mark only one oval.

| Homogeneous

| Heterogeneous
= Synonyms

) Similar




BEC1Z TYBME SEM ViAiegia Panmng o Mersgemen.ASept 2020

buys is sold in 10 second units just like in television.

Mark only one oval

| Outdoor
' Radio
__APrint

. 00K

s expressed as a percentage.
Mark only one oval.

| ADTS

| Frequency
TR

| Reach

Stickiness index is a metric indicating the degree to which the program is
viewead

Mark only one oval

'Once



distribution shows the number of people who saw the ad
exactly once or twice or thrice etc.

Mark only one oval

Circulation s compared against
Mark onty one oval

. Readership

. Viewers
- Audience

.

' Listeners

Effective rate is the total cost for the program or channel divided by

Mark anly one aval.

. Tetal numberd
. Total unit

I Total sacandage
(__ Total hours



The audiences of mass communication are in a vast
geographical area,

Mark only one oval.

 Scatrered
___ Concentrated

' Together
IMense

decisions are the decisions about the timing, continuity and
size of the ads.

Mark only one oval

_ Media budget
~ Media scheduling

= Media strategy
~ Media routine

indicates a percentage of target audience wha s exposec at
least once In a given period to a particular media vehicle.

Mark anly one oval.

Reach
_ Fregquency

Exposure




The chief responsibility of a IS to maintain a cordial
relationship with all its stakeholders,

Mark only one oval.

Piblic Relations departmant
__ Production department
 Creative department
_ Besearch department

display the high involvement with the radio station

Mark only one oval.

Indian listeners
Paaslve listeners
~ Active listeners
_ seattered listeners

is & less regular schedule for advertising.

Mark only one oval

Continuity
Flighting
' Pulsing

- Scheduling
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A graphical representation of media schedule information Is called

L 3

Mark only one oval.

__ Media plan
| Media objective
' Yime table

Circulation and Coverage in media buying is tha

Mark anly one oval

___ Same

' Ditteram

| Anonymous
Relatively different




mathod is an approach that aims to keep things as they are.
Mark only one oval.

_ Marginal Analysis
 Inflation adjusted
| SOV SOM

| Status Guo

Media selection and scheduling decisions associated with delivering
advertising constitutes a

Mark only one oval

Media plan
_ Media Kit
__ Media weight
Problem solving equation

In the ad is carried 2+ times.

Mark only one oval.

___ Teosers
| Day or day pan
| Road blocks

| Multiple spotting
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Advertising directly at the retail location Is called .

Mark only one oval

' Point of sale advertising
) Point of purchase advertising
_ Paint ol supplier advertising
[ Point of business advertising

Media concentration spproach is when firms concentrate their campaigns
anly on a medio types.

Mark only one oval.

\ Aggragate
Few

Large

Target market must be identified making the media stratagy.

. !lLater an



Timing of the advertisernent is particularly Important when the product is

-

Mark only one oval

Expensive
L Inexpensive
| Competitive
Seasonal

Is when a fully functioning game is developed for the sole
purpose of promoting a company or brand.

Mark only one oval.

 Dynamic In-game advertising
 AdverGaming

. Static in-game advertising
. Game advertising

List out the disadvamages of Out Of Home (OOM) madia.

Check all thatl apolv

| Limited message capability

| ROl cannot be sasily measured
| Greales awareness

| Less recall value

| Relatively cheaper



